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v/ BRL 1.228 was the average monthly net income per participant;

V' 63% of participants never accessed resources from Pronaf - Programa Nacional de Fortalecimento da Agricultura Familiar
(National Program for Strengthening Family Farming);

v/ 64% do not have certification in organic or agroecological production.

Projeto Nossa Feira Popular Solidaria (Our Solidarity Popular Fair Project)

Thisaction, implemented within the scope of the Municipio Mais que Digital — MMQD
(More Than Digital Municipality) strategy, of Banco do Brasil, aimed to strengthen
open markets/fairs as sociocultural and social spaces, through the involvement of
local actors in various initiatives, the revitalization of spaces for circulation, as well as
actions aimed at financial education and socioenvironmental responsibility.

In partnership with Caritas Brazilian, BRL 10.3 million was invested to revitalize the
fairs held in 21 cities in the states of Maranhao, Piaui, Paraibba and Bahia, serving 2,768

marketers.

The evaluation of Ground One made it possible to compare the indicators measured
inthe year 2018 (Ground Zero) and to show the following results of the intervention:

v/ anincrease of 4% in the direct income of the market/fair vendors;

v/ anincrease of 12 percentage points in the number of marketers who use digital media in marketing;

v/ avariation of 23 percentage points of the fair participants with training in Financial Education;

v 58% of the marketers consider that there was an increase in the number of customers and cultural activities at the fair;
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Vv 43% consider that the fair is cleaner today;

V' 79% consider that there have been improvements in working conditions.

The project was successful in the organization and improvement of the working conditions of the marketers and circulation of
customers in the open fairs covered by it. Training in financial education and the revitalization of garbage collection points were
also positive aspects of the action.

However, the pandemic caused by Covid-19 affected the dynamics of the fairs, affecting the direct income of marketers and the
mobilization process of bank agents in the implementation of Banco do Brasil's Municipio Mais que Digital (More Than Digital
Municipality) strategy.

Covid=-19 Humanitarian Action

An important initiative carried out in 2020 aimed at minimizing the negative impacts on the populations affected by the pandemic
caused by the new coronavirus, promoting assistance and access actions and maintaining basic human rights.

The action was carried out in partnership with the Federal Government, through Arrecadacdo Solidaria (Solidarity Crowdfunding)
project, BB Seguros, Banco Votorantim, Cooperforte, in addition to spontaneous donations, with a total social investment of BRL 60.3
million used in purchasing 9.8 thousand tons of food distributed to 1.7 million people, including specific actions with family farmers
and the elderly served by LTCFs (long-term care facilities for the elderly).

The evaluation process aimed to contribute to improving the effectiveness and efficiency of humanitarian actions, the response of
organizations to disasters and transparency during the accountability process.

In addition to the figures previously reported, the following results of humanitarian action were observed: |
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V' 49% of the family farmers served had an average income in the range above BRL 1.000:

V' for 39% of farmers, the funds met the basic needs of the family for 4 weeks;

V' for 43% of the elderly and 41% of the general public, the resources provided by the Action were sufficient for 4 weeks;

v/ 56% of the institutions used public equipment to make donations viable;

V" 50% of the institutions rated it as “very satisfied” with respect to the time elapsed between formalizing with BB Foundation
and receiving the funds;

V' the average delivery time of the food staples to the public was between 5 and 10 days;

Vv 94% of institutions rated BB Foundation’s performance in confronting Covid-19 as “very important”;

v/ 100% of the institutions relied on volunteer work.
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In 2020, Social Technologies continued on BB Foundation’s priority agenda. In addition to the Transforma!
platform Social Technologies Network [Access: https://transforma.fbb.org.br/], collaborative database
for knowledge exchange among registered users, who have had their Social Technologies certified by BB
Foundation, we created the Challenge Transforma! — an alternative proposal to the project selection notices.

The Challenge Transforma! process was designed similarly to the investment rounds for startups and aimed
to select projects for the reapplication of Social Technologies in Education (professional qualification) and

Environment (sanitation and access to water).
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In its first edition, 232 applications were received, of which 134 were from education area and 98 from
environment. A selection committee formed by the employees of BB Foundation, that make up the Social
Technology committee, carried out the process for choosing the 10 finalists, 5 for each theme.

ThefinalistprojectsparticipatedinPitch Day, apresentationdayforapanelof expertscomposed of representatives
of the partners: BB Tecnologia e Servicos (BBTS) (Technology and Services), BB Gestdo de Recursos (BB DTVM)
and Ativos S.A. (Resources/Assets Manager). And supporters: Escola Nacional de Administracdo Publica - ENAP
(National School of Public Administration), Microsoft and Grupo de Institutos Fundacdes e Empresas - GIFE
(Group of Foundations, Companies and Institutes).

At the end of the process, three initiatives were selected for each theme:

Environment

2 FUNDACAD

Centro Feminista 08 de Mar¢o (March 8th
Feminist Center) - Mossoré (RN)

Project: Agua Viva Na Escola: transformando o
semiarido (Water is Life at School: transforming
the semiarid region)

£ Funpacio

Centro de Agricultura Alternativa Vicente
Nica (Vicente Nica Alternative Agriculture
Center) - Turmalina (MG)

Project: Gestdo participativa: agua e produc¢ao
organica no Vale do Jequitinhonha - MG
(Participative management: water and organic
'@ Gestio Participativa: Agua e Produgio Orginica production in the Jequitinhonha Valley - MG)
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Instituto de Desenvolvimento Sustentavel
Mamiraua - IDSM (Mamiraua Sustainable
Development Institute) - Tefé (AM)

Project: Arrangement of Social Technologies for
water supply for riverside communities in the
Amazon rainforest

Education

\
A
LeME Transforma
Prota Mauren

un Porciuncula Mormira ta Seva

Center for Protection of Biodiversity and
Sustainable Use of Natural Resources
(Poloprobio) - Castanhal (PA)

Project: Education and Professional Qualification
in the Amazon rainforest transforming lives, with
a dignified income, identity, quality of life and
environmental balance

Supporting Foundation for the University of
Rio Grande - Rio Grande (RS)
Project: LeME Transforma (LeME Transforms)
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£ FUNDACAD

Escola de Danca e Integracao Social para Crianca
e Adolescente - EDISCA (School of Dance and
Social Integration for Children and Adolescents)
- Fortaleza (CE)

Project: A Vida E Feminina (Life is Feminine)

The institutions will receive a social investment of up to BRL 500 thousand each, for the reapplication of
Social Technologies, innovative solutions for social problems, which add popular knowledge and science and
generate positive socioenvironmental impact. “Itis a different way of selecting projects and working with Social
Technologies that are very important for BB Foundation”, points out Asclepius Soares (Pepe), president of BB
Foundation.
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Positioning and Reputation

The positive image is an essential asset in generating value not only for BB Foundation, but also for its Grantor,
Banco do Brasil, social investors and strategic partners. In 2020, 2,772 news were published in spontaneous
media, a number 19% higher than in 2019, with 92.8% of the exposure being positive, further strengthening
BB Foundation brand before society, the public sector, Third Sector organizations, customers and employees
of Banco do Brasil and its conglomerate, and highlighting the relevant role it plays for socioenvironmental
development in the country.

The content published on its own digital channels - such as BB Foundation News Portal and profiles on social
networks: Facebook, Instagram, Twitter, Linkedin and YouTube, responsible for 68.6% of the total audience of
the communication channels, highlighted the socioenvironmental transformation promoted by the programs
and projects focused on their participants, valuing the initiatives carried out, especially in humanitarian aid, such
as the Proteja e Salve Vidas (Protect and Save Lives) campaign, and Social Technologies, such as Challenge
Transforma!

External Public Audience

The projects and actions developed by BB Foundation in 2020 were highlighted in the national and
international press, with 2,573 positive insertions in spontaneous media. Among the publications with
the greatest public reach:

K



« Jornal Nacional (news broadcast - 04/14/2020) - editorial of Solidariedade S.A.
(Solidarity), program in which the broadcaster dedicated space to highlight the so-
cial investment of organizations in combating the effects of the new coronavirus
pandemic.

« Folha de S3o Paulo (national periodic - 05/10/2020) - front-page article on the
model structured by BB Foundation and partners to purchase agricultural produc-
tion from small farmers for donation to local communities, as a way to avoid waste
and ensure food security in times of crisis.

« Valor Econébmico (national periodic - 05/11/2020) - highlight in the Companies
section announced the donation of resources for the distribution of 10,000 food
staplers in the city of Mogi das Cruzes (SP), benefiting 5,000 people in vulnerable
situations.

RS 55 milhes

= Pessoas em vulnerabilidade social
| 8 8B Scounos | (grupos de risco)

- alimentagao
- cuidados com a satide

Foundation purchases
production from the

BRL 55 million green belt

People under social
vulnerability (risk groups) Valor

Fundacao Banco do Brasil custeia
distribuicao de alimentos em Mogi

Marins Salles

- feeding

« healthcare

- social assistance

- purchase of supplies and
equipment for hospitals

Banco do Brasil Foundation
funds the distribution of
food in Mogi

In social networks, it is worth mentioning the organic growth of 33.8% in the number of followers in 2020,
reaching 78,864 profiles that follow BB Foundation on Facebook, Instagram, Linkedin and Twitter.
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From the second semester on, the feed’s curation, especially on Instagram, revealed a high potential for increasing
the number of impressions on the posts. The three posts with the best performance of the year were:

fundacaobb @ + Seguindo e

fundacaobb @ @ No més de
outubro vestimos rosa para apoiar a
campanha de conscientizac3e sobre &
importéncia da prevengéo € do
diagnéstico precoce do céncer de
mama. De acordo com a Sociedade
Brasileira de Mastologia, 95% dos
casos t&m chance de cura se forem
identificados logo no comego! Faga o
autoexame, realize as consultas de
rotina e margue as amigas aqui para
que nenhuma delas se esqueca do
sutocuidado. @

#0utubroRosa #Salide
#CancerdeMama #Prevencio #Cuidar
#ValorizarVidas
#NossoValorTransforma
#FundacicBB #MaisqueDigital

fundacaobb @ + Seguindo -

“Empatia é a capacidade para sentiro
que outra pessoa sentiria caso
estivesse na mesma situacio
vivenciada por ela. E tentar
compreender sentimentos e emogdes
procurando experimentar o que sente
outro individuo.”

Esse post é para registrar nosso
reconhecimento especial a todos os
voluntarios que valorizam vidas para
transformar realidades.

A Roséngela, o Roberto & a Graga, de
S0 Paulo, nos enviaram essas fotos
que representam a dedicagdo, a
generosidade e o afeto dos mais de
30.000 veluntdrios do
@bancodobrasil

@. fundacachb @  Seguindo

@I fundacaobb & @ J& imaginou fazer

"= sua doagdo para uma causa social e
ainda receber em casa um produto
especial como forma de
agradecimento? A gente j& imaginou
& estd aqui preparando esse Novo
incrivel para vocé!

Acesse doar.fbb.org.br para saber
como ajudar ;)

#Pix #PiuBB #FundacioBB
#NosscValorTransforma
#InvestimentoSocial #Doacio
#CulturaDaDoagéo #imagine
#MaisQueDigital #Novolncrivel #E5G
#AjudaHumanitéria
#TecnologiaSocial #Educacio
#MeioAmbiente #Voluntariado

Qv A

4 Curtido por studioannavi e
outras 411 pessoas
 DE DEZEMBRO DE 2020

Curtido por cartolanochaim e
outras 816 pessoas
19.DE OUTUBRO DE X

Qv AN

. Curtido por allanstos &
outras 4.830 pessoas
§ DE OUTUBRO DE 2020

@ Adicione um comentdrio... @ Adicione um comentdrie...

@ Adicione um comentaric..
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Internal public Audience

In 2020, there was a significant increase of 102% in the number of total views in the articles published in
the News Agency of BB's Intranet compared to 2019. That is, the number of total views more than doubled,
showing greater interest from the internal public audience in the actions, projects and programs developed
by BB Foundation. Disclosure of actions to combat the effects of the pandemic through the Proteja e Salve
Vidas (Protect and Save Lives) campaign was prevalent in publications, followed by the disclosure of Challenge
Transforma!

Noteworthy is the engagement of employees of BB and the conglomerate in endomarketing actions with
raffles of gifts from partner institutions. In October, in partnership with Instituto Magnus and Instituto Proeza,
two actions totaled 30,055 participants. These actions contributed to the growth of more than 60% in the
number of followers of BB Foundation on Instagram.

The programs and projects disclosed in the internal communication channels were positively recognized by
the institutional collaborators, who expressed feelings of gratitude and pride in the compliments registered
in the comments on the published articles, valuing the role of BB Foundation as executor of BB's private social
investment.

BB Clients

In celebration of BB Foundation’s 35th anniversary, an unprecedented direct marketing action was carried out
for 300 thousand BB customers, who received a message on the Bank’s app with an invitation to view the
institutional video.



Proteja e Salve Vidas (Protect and Save Lives)

The humanitarian aid campaign Proteja e Salve Vidas (Protect and Save Lives), launched by BB Foundation shortly
after the start of the pandemic of the new coronavirus in the country, was enhanced with the partnership of Banco

do Brasil, BB Seguros, BV Bank, Cooperforte and more than 20,000 voluntary donors.

Designed to offer assistance to people in situations of social vulnerability, the action also
supported microand smallurbanentrepreneurs, small rural producersand family farmers
with the purchase of their products, promoting support for the national production
chain. To amplify the dissemination of this action, a video was produced and reached
more than 255 thousand views on YouTube. (https://youtu.be/FB40iMLDL28)

Centros Culturais Banco do Brasil (Banco do Brasil Cultural Centers) were also major
partners in the campaign, uniting culture, solidarity and encouraging the donation
culture in Brazil.

From July to September 2020, part of the proceeds from the box office of CCBB Brasilia
events (Drive-in CCBB) were reverted to the campaign. With the name Bilheteria
Solidaria (Solidary Box Office), the initiative enabled the support to the Association of
Theater Producers (APTR), benefiting families of room maids, theater operators and
technicians who had their activities paralyzed during the Covid-19 pandemic.

Several live shows of renowned artists such as Zé Neto & Cristiano, Jota Quest, Capital
Inicial, Xande de Pilares and Paralamas do Sucesso, promoted by Banco do Brasil with
the support of BB conglomerate partners, disclosed the BB Foundation campaign and
made available QR Codes for donation during the presentations, totaling approximately
BRL 630 thousand that were destined to non-profit institutions.

Garanta ja seu ingresso
para o Drive-in CCBB!

Parte da bilheteria serd revertida para a
acgio social "Proteja e Salve Vidas" da
Fundacio Banco do Brasil

BIWHETER]A SOUDARIA

1 Boeme e

Left: CCBB Campaign for Drive-In Movie Theater - Solidarity
Tickets. Right: It addresses the fact that a part of the revenue
from tickets will fund the “Proteja e Salve Vidas” social project.

XANDEH . ] por | em—
~— JOTAQUEST
CCBE LIVE
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The coronavirus.fbb.org.br website was a milestone in the transparency of the
application of the funds raised, with the possibility of monitoring the destination
of donations. The singer Rogério Flausino and athletes sponsored by BB, the sport’s
ambassadors, such as Virna, Nalbert, Fabizinha and Marilson dos Santos, participated in
the promotion, inviting people to access the website.

Guide Dog

The partnership with the Magnus Institute proposes social inclusion and the rescue of
citizenship of people with visual impairments through the guide dog, providing these
individuals with tools and resources for a better family and commmunity coexistence.

The project Educag¢do para a Inclusdo: um olhar para a vida (Education for Inclusion:
a look at life) has generated high engagement from the internal and external public
audience, in addition to effective awareness of the cause of the visually impaired.

On social media and at BB News Agency, positive comments declared interest in the
topic and revealed valuable stories such as that of Lara, the daughter of a BB employee
in Boa Vista-RR, and Thiago, a visually impaired BB employee in Sao Paulo- SP.

Marcia Campos | 291020 - 11nz22

A gente fica emocionado com uma acio nobre como essa.. que s6 poderia partir de
um Banco como o nosso, que tem um papel social fundamental para a sociedade e

e 0 exerce proporcionando essa dignidade aqueles que se encontram em situagio
de vulnerabilidade social neste momento critico, onde o pais enfrenta grande crise
social e econ6mica causada pela pandemia do coronavirus. Parabéns a FBB e ao
CCBB pela grandeza de seus atos.#ccbb #fbb #orgulho

An emotional testmonial and thanks to BB Foundation and
CCBB for the social support during the pandemics.

Karolliny Oliveira | 290720 - 10n29

Geeeente, que coisa linda!! Minha princesa ja vai fazer 5 anos, cada dia mais
independente. Meu sonho é logo, logo ela ter um cdo-guia para auxilia-la! Vou
assistir essa live porque tenho muitas diavidas a respeito do assunto para auxilid-la

L4




Challenge Transforma!

Challenge Transforma!, round of social investment in projects for the reapplication of
one or more of the 600 Social Technologies certified by BB Foundation, received 232
registrations in its first edition.

With up to BRL 3 million investment for projects in the areas of education and
environment, the initiative boosted the Third Sector and brought new generations
closer to social mobilization, volunteering and social actions.

During a virtual event on December 1, 2 and 3, in celebration of the BB Foundation’s
35th anniversary, 10 finalists participated in the Socioenvironmental Pitch Day and
presented their proposals to a panel of project partners: BB Gestdo de Recursos (BB
DTVM), Ativos S.A. (Resources/Assets Manager), BB Tecnologia e Servicos (BBTS)
(Technology and Services), and supporters: Escola Nacional de Administracdo Publica
- ENAP (National School of Public Administration), Microsoft and Grupo de Institutos
Fundacoes e Empresas - GIFE (Group of Foundations, Companies and Institutes).

Of those, three initiatives in each area were contemplated with the social investment of
BB Foundation for the reapplication of Social Technologies.

On the third day, a moment of conversation with partners about valuable stories and the
announcement of the winners, ended, with great emotion, the event that will be in the
records of BB Foundation.

An online meeting for “Agua Viva na
Escola” (Water is Life at School) project.

mzeliadamasceno Obrigada a todas e todos
que participaram desta edigao do "Desafio
Transforma". Especialmente a equipe técnica e
Funcionarios da @fundacaobb, seus parceiros
que acreditaramm e aceitaram esse desafio.

A Amazonia, Poloprobio, Comunidades
extrativistas agradecem a oportunidade e
parabenizam pela ideia inovadora desse

novo modelo de aplicagdo de recursos.
Aproveitamos tbm para parabenizar a
Fundagao pelos seus 35 anos de existéncia
acreditando que e possivel transformar vidas

4

1 curtida Responder

Thanks for the participation of all staff
involved in Challenge Transformal.
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Music and Transformation

The Orquestrando o Brasil (Orchestrating Brazil) project, one of the partnerships of
BB Foundation, Fiesp and BB Gestdo de Recursos (BBDTVM), a legacy of maestro Jodo
Carlos Martins, offered professional improvement to musicians across the country, as
well as the opportunity for the public to attend concerts with regional orchestras under
his command.

In a year in which artistic events took place mainly through lives, BB Foundation’s 35th
anniversary was celebrated in virtual format, with a special presentation by orchestra
conductor Jodo Carlos Martins accompanied by GRU Sinfénica de Guarulhos (SP), at
CCBB Sao Paulo. The virtual event, broadcast on social networks, obtained more than
206 thousand views (https://wwwyoutube.com/watch?v=1TO4T_4tAsl&t=9s).

4

#CCBBlive e #FundagioBB convidam

Maestro

Jodo Carlos Martins
e Orquestra

GRU Sinfénica

01 dez

mo faze
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Awards and Acknowledgement

Theawardsandrecognition bring even more meaning to eachinitiative developed during the year. BB Foundation
won six awards, both directly and indirectly, in 2020.



In October 2020, the Great Place to Work Certificate awarded BB Foundation as a
great place to work. In all, 3,168 organizations registered, of which 849 were certified.

The Humanitarian Aid campaign Proteja e Salve Vidas (Protect & Save Lives), created by BB
Foundation to support actions to prevent and combat the effects of the new coronavirus,
served 1.7 million people under social vulnerability and generated visibility to four partner
actions, placing them among the Top 30 initiatives of the Folha de S. Paulo 2020
Social Entrepreneur Award, which selected, rewarded and encouraged the outstanding
leaders in the midst of the pandemic, people who innovated and sought to expand the
impact of their actions and services to respond to new challenges in the country.

o Great
Place
To
o Work.
Certificado

FUNDACAO &¥

r‘("}j
Empreendedor
Social do Ano

Folha de S. Paulo 2020 Social Entrepreneur
Award

In the Humanitarian Aid category, two initiatives in partnership with BB Foundation were elected by the
organization: Renda Minima para os catadores na pandemia (Minimum Income for waste pickers in the
pandemic), and Maes da Favela (Mothers of the Favela). And in the post-pandemic legacy category, the
following actions were the highlights: Maré diz ndo ao coronavirus (Maré says no to the coronavirus) and Faga
um bem incrivel | Apoiando a cadeia produtiva nacional (Do an amazing good | Supporting the national

production chain).

Proteja e Salve Vidas (Protect & Save Lives) campaign was also a finalist in the Best
Donation Action category, atthe ABCRDonation Solutions 2020 Award, of the Brazilian
Association of Fundraisers, which recognized the best actions carried out during the
pandemic period. The award sought to identify who are the people and institutions that
are making a difference in raising funds from all over Brazil, having presented solutions
to mitigate the problems faced or aggravated by the covid-19.

« transparente !
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Diversity, Equality and Inclusion

GENDER ‘I U REDUCED
EQUALITY INEQUALITIES

g G

Banco do Brasil Foundation speaks to different audiences and carries out actions that seek to promote the
improvement of the quality of life of all Brazilians, without any distinction.

Highlighted, some initiatives and projects supported during the year 2020 that demonstrate the performance
in the themes of diversity, equality and inclusion.




BB Foundation promotes debate on women empowerment

Ontheinternationalwomen’sday, the BBFoundationheldadebate onwomenempowerment.
Marina Schneider, from the startup EuCarbono and Katia Ferreira, from Proeza Institute,
participated in the event and told a little about their trajectory.

Marina highlighted how she started to think about conscious consumption. “One fine day | was
driving my car and a question came to me: why is the automaker punished for emitting these
gases into nature and whoever drives does not receive punishment?” It was this question that
motivated adwoman Marina Schneider to think of an alternative that would combine nature
and consumption.

The solution found was the creation of EuCarbono: a platform for marketing products and
services from companies committed to the environment, which causes the least negative
impact on the planet. In addition, 10% of the company’s profit is invested in environmental
recovery projects.

Katia Ferreira became aware of the problems that women face after she started teaching
sewing and embroidery classes. In the face of domestic violence, abandonment, lack of
employment, the social entrepreneur began to develop actions to generate income for
women and thus they could break the cycle of violence and social exclusion.

“With them | learned my vocation, which was not to sew or the embroidering, but to tell each one of them that
they had the capacity, that they could change their lives”, says Katia.

In 2003, Katia created Proeza Institute to support women in situations of social vulnerability and, since 2018,
BB Foundation has supported one of the works developed by the entity, the project “Reuso de Residuo Téxtil
e Producdo Comunitaria de Paes e Alimentos” (Reuse of Textile Waste and Community Production of Bread and
Food) in the administrative region of Recanto das Emas/DF located 25 kilometers from Brasilia.

In 17 years, Proeza has trained more than 2,000 women and serves 268 families daily.



Diversity, Equality and Inclusion

Sis at work: they show that construction is also a women'’s talk

Feminine grandeur reigns in the homes. Most of them are women who take care of the house,
cleaning, meals, taking care of the children and, still, working outside. What if, in addition to
all this, they also commanded the works and renovations of their spaces? It is the proposal
that Arquitetura na Periferia (Architecture in the Peripheries), of the Instituto de Assessoria
a Mulheres e Inovacdo - IAM[ (Institute of Assistance to Women and Innovation), from Belo
Horizonte (MG) was one of the finalists in the Sustainable Cities and/or Digital Innovation
category of the Banco do Brasil Foundation Award for Social Technology 2019 The initiative
won the 2" place and received BRL 30 thousand for the methodology, in addition to the
Social Technology certification.

“It is social recognition, we are pleased to understand that our method is a technology that
can be reapplied. Above all, certification is important, as it conveys reliability in our work
and allows us to invest in partnerships, notices and new projects. And the financial incentive
helped to build in the first months of 2020, helped to maintain administrative activities and
organize us to continue the project”, says Mari Borel, architect of the Arquitetura na Periferia
(Architecture in the Peripheries) initiative.

The Arquitetura na Periferia (Architecture in the Peripheries) project gathers and trains
women for the independence in installing, renovating and building their own home. The
group works to provide technical assistance to groups of women from the peripheries
through a process in which they are introduced to the practices and techniques of project
and construction planning, and receive microfinance so that they can carry out the reforms
of their communities with autonomy and without waste.

Making a difference in the lives of women since 2014, the methodology served 61 women, and had 300 people
directly impacted.
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Youth insertion in digital economy

The Projeto Insercdo Juvenil na Economia Digital (Juvenile Insertion in Digital Economy
Project), carried out by BB Foundation and Cesar School, was conceived with the purpose of
preparing the young participants of AABB Comunidade (BB Athletic Associations Community)
for the job market, with the expansion of the use of new information and communication
technologies (ICTs) that favor the educational process of these people.

The initiative was divided into areas of coverage, with ten cities in the Northeast, eight cities
in the South and one in the Midwest. Activities such as exploratory study, production of
didactic material, training of educators and the reapplication of learning with students were
developed in the AABBs in the Northeast.




Marcela Cox, manager of educational projects at Cesar School, explained that the project provided distance learning
courses linked to Digital Economy to educators. A board for solving real problems was also developed in the Ciclo do
Empreendedor Tita - CET (Cycle of the Titan Entrepeneur). In this game, young people are introduced to situations
mirrored by reality problems and are encouraged to seek solutions in a collaborative way. In a third moment, the
Conexdo Jovem e Mercado (Youth and Market Connection) was worked with the students and educators.

Participants were presented with the main market requirements and the necessary tools for a good inclusion in the
work environment and, from this context, participants were able to develop activities of digital entrepreneurship,
audiovisual production, as well as socio-emotional skills.

One of the fruits of the activities is the Album de Titas (Album of Titans), built from the social technology Conexdo
Jovem e Mercado (Youth and Market Connection). In this work, the potential of 480 young people from the ten
northeastern cities that are members of the AABB Comunidade (AABB Community) was awakened. Album de Tités
(Album of Titans) aims to introduce participants to new connections to the job market and brings the professional
objective, the courses taken, skills and contacts of young people.

The AABB Comunidade program (AABB Community), which integrates family, schooland coommunity, provides school
supplementation to children and adolescents from low-income families and aged between six and 18 years old.

VLibras: innovation and digital accessibility for
Brazilian Sign Language

Some everyday tasks, such as accessing a website, may not be a problem for a portion of
society, but for the hearing impaired they are not so simple. And, to change this scenario,
the team from the Lavid Research and Extension Center, from the Computer Center of the
Federal University of Paraiba (CI/UFPB) developed VLibras, an open, collaborative and
innovative technological platform for digital inclusion that allows hearing impaired people
to access digital content in their natural language in different contexts.




The developmentidea happened when the Center for Informatics at UFPB - Federal University
of Paraiba received Hozana Raquel, the first deaf student at the Computer Science course, in
2009. At that time, UFPB did not have Libras interpreters hired to accompany her in class. The
need to integrate Hozana into academic routines motivated researchers at the Digital Video
Applications Laboratory (LAVID) to design a solution that could help them access material
to study and the process of communicating with teachers. The project has evolved and with
partnerships between UFPB, the Ministry of Economy (ME), Secretariat of Digital Government
(SGD) and the National Research Network (RNP), Suite VLibras has been continuously built
and improved since 2011.

The open source platform is free and automatically translates digital content on various media (texts, audios
and videos) into the Brazilian Sign Language (Libras) through a 3D Avatar, making computers, mobile devices
and websites accessible to deaf people. The tool's components can be freely integrated into any digital content
source. Its 3D dictionary is one of the largest of its kind in the world, with almost 17,000 signs.

Development coordinator of VLibras, Tiago Maritan points out that, currently, people with hearing impairment
have a little more difficulty to access higher education courses and to have a better position in the job market.
“This occurs mainly because there is no full accessibility, access to information suitable for them in all media.
As the rest of the population is not proficient in Libras, they end up depending on human interpreters to
communicate and access information. But this has improved over time. | have felt some advances in this with
regard to awareness, public policies and new technologies that are gradually helping to eliminate these barriers”,
he explains.
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Acknowledgment

Certified in the Banco do Brasil Foundation Award for Social Technology 2019, the solution counts more than
200 thousand downloads, about 6 million daily accesses, and is used in 600 thousand pages on the web. “Itis a
project that makes us with proud. Its motivation and purpose is a source of immediate empathy and permanent
gratification for all deaf people, interpreters, linguists, students, teachers, researchers and other professionals
who have had the opportunity to contribute to their development for all these years. The certification of
VLibras as an active and useful social technology is a real prize for all of us”, highlights Tiago Maritan.

Integration and reference

VLibras is used daily in millions of accesses for all its components. It is natively integrated in all Federal
Government websites, in addition to several other portals of public and private entities, such as the House of
Representatives, Federal Senate, Regional Courts, City Halls, State Governments, among others. “We received
frequent reports of initiatives and new academic work at universities throughout Brazil that are using VLibras
so that their solutions, tools and new technologies are already available in an accessible way for the hearing
impaired community. This fills us with pride and it is a nice recognition that our work is helping in some way”,
says Tiago.

With its innovative strength, the project was also used as a reference in the ABNT 15610-3 specification, which

defines the standard for transmission of content in Libras in the Brazilian Digital TV System.
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Education for inclusion

Banco do Brasil Foundation and Magnus Institute [V3] signed a partnership for Educagao
para inclusdo: um olhar para a vida (Education for inclusion: a look at life), which aims to
promote educational actions to develop skills and autonomy for visually impaired people
through the use of the guide dog.

The initiative was designed to be developed in four stages: the socialization phase of the
guide dog with socializing families for 12 months; dog training (when he returns to Magnus
Institute to be trained and become able to be a guide dog); training new instructors and
lectures and training to mobilize people to get involved with the guide dog cause.

For the representative of Magnus Institute, Thiago Pereira, the partnership is of great
importance, as it combines the strength of a consolidated institution, such as BB Foundation,
with the proactivity and dynamism of Magnus Institute. “The Foundation is an extremely
serious institution and gives even more credibility to our work. Our wish is that we will be
able to prosper more and more side by side”, completes Thiago.

Along with the formalization, the guide dog donor area was released, with the objective of sensitizing people
to become aware of the importance of training guide dogs in Brazil to facilitate the mobility of visually impaired
people and raise funds for the cause.

In Brazil, there are approximately seven million people with visual impairment, according to IBGE data, and ‘
only 200 guide dogs in activity. Most of these animals received training at international institutions and the ‘
partnership between BB Foundation and the Magnus Institute are aimed to increase the number of dogs trained

in the country and provide access to people with visual impairments.



Balance Sheet and
Financial Statements

The accounting policies adopted by Fundacao BB are applied consistently in all periods. The consolidated
financial statements are prepared based on the guidelines issued by the Brazilian Corporate Law, and are
presented in accordance with the practices of the Comité de Pronunciamentos Contabeis - CPC (Accounting

Standards Board) and the Conselho Federal de Contabilidade - CFC (Federal Accounting Council), approved by
the independent audit.

The financial instruments of BB Foundation are recorded in equity accounts and are comprised mainly of the
balances of financial investments, other credits, accounts payable, charges payable and other obligations.




Balance Sheet and Financial Statements

Consolidated balance sheet

In thousands of BRL

CURRENT 125.162 93.316
Cash & Cash Equivalents 4 54.565 27.227
Financial Instruments 5.a 66.283 56.596
Other Credits 6 4.314 9.493
NON CURRENT 221.562 209.662
Financial Instruments 5.a 217750 198.282
Other Credits 6 3184 10.554
Property and Equipment 7 619 811
Intangible 8 9 15
TOTAL ASSETS 346.724 302.978

CURRENT 39.214 28.707
Discharges, Onlendings and Accounts Payable 4108 5149
Social projects under agreement 9 163 830
Liabilities 10 3.945 4.319
Funds from Conventions 11.b 19152 20.276
Conditionally Donated Resources 15.201 2.684
Other Liabilities 1 —e
Labor and Civil Provisions 12.b 752 598
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NON CURRENT 3185 10.448
Discharges, Onlendings and Accounts Payable 1 6
Funds from Conventions 11.b 3184 10.442
EQUITY 304.325 263.823
Equity fund 13 209129 198.711
Accrued superavits 13 95196 65112
TOTAL LIABILITIES 346.724 302.978
The explanatory notes are an integral part of the accounting statements.
Consolidated statement of income
In thousands of BRL

OPERATIONAL REVENUES 361.468 112.483
Donation and Contribution Revenues 14 105.270 77.624
Financial Outcome 15 22.517 25.930
Financial income from own resources 27.561 29.233
Financial income from funds/resources of third parties 670 1186
Financial expenses of exclusive investment funds (5714) (4.489)
Recovering Incomes from Previous Fiscal Years 16 869 76
Recovering Incomes from Convention Expenses 17 231.014 8.848
Other Revenues 18 1.798 5
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OPERATIONAL EXPENSES (320.966) (121.804)
Social Investment Expenses 19 (273.515) (76.948)
Own resources/funds (42.501) (68.100)
Resources/funds of third parties (231.014) (8.848)
Personnel Expenses 20 (38.353) (37.002)
Administrative Expenses 21 (4.335) (4.808)
Institutional Communication Expenses 21 (809) (1.385)
Expenses with Cancellation of Financial Revenue 22 (1128) (1.309)
Other Expenses 23 (2.826) (352)
SUPERAVIT (DEFICIT) OF THE YEAR 40.502 (9.321)

The explanatory notes are an integral part of the accounting statements.

Statement of comprehensive income

In thousands of BRL
SUPERAVIT (DEFICIT) OF THE YEAR 40.502 (9.321)
Other comprehensive income -- --
Effects of taxes on comprehensive income -- --
TOTAL COMPREHENSIVE INCOME FOR THE PERIOD 40.502 (9.321)

The explanatory notes are an integral part of the accounting statements.
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The document containing the Consolidated Financial Statements can be accessed, in full, at Banco do Brasil
Foundation website — www.fbb.org.br.

The Rendering of Accounts of BB Foundation, related to fiscal year 2020, was approved by the Trustee Council
at a meeting held on March 23, 2020, in view of the information provided in the Accounting and Financial
Statements, in the Activities Report and in the Summary of Budget Execution, after the presentation of the
opinions of the Independent Audit and the Fiscal Council, both without reservations.
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Indicator Title Observations Omissions ODS
GRI 101 | 2016 Groundings
GRI 102 | 2016 General indicators

Organizational Profile

102-1 Organization Name BB Foundation (About Us) -

In a statutory manner, BB Foundation aims to promote, support,
~ o ) ) encourage and sponsor actions in the fields of Education, Culture, B
V022 iffities, [orainchs, [proglucts anel serviees Bl rowekition (oouit Us) Health, Social Assistance, Recreation and Sports, Science and Technology

and Assistance to Urban-Rural Communities.

102-3 Location of organization’s headquarters | BB Foundation (About Us) and Credits -

102-4 Location of operations BB Foundation (About Us) -

102-5 Share control and legal form of the

T BB Foundation (About Us) =
organization

102-6 Markets in which the organization

BB Foundation (About Us) -
operates

102-7 Organization Size BB Foundation (BB Foundation People) - 4.5, 8,10

102-8 Information about employees and other
workers

8 Seunckrion (88 Toureaion 2ae i) BB Eoundatlon does not use .the WOI'.R of.voLuntle.ers to carry out its B 45810
projects. All employees provide services in Brasilia (DF).

102-9 Organization’s supply chain BB Foundation (Suppliers) - 8

102-10 Significant changes in the organization

o T A oy e - There were no significant changes in the period. -

. . BB Foundation (Risk Management and
102-11 Precautionary approach or principle Internal Controls) 16

102-12 Externally developed initiatives 8B Foundatlon Giitegy |/ Lovemenes / = 16,17
Ethics and Transparency)

102-13 Participation in associations BB Founda’qon (Participation in Commissions B
and Committees - External Forums)
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Strategy

102-14 President’s statement

Message from Leaders

102-15 Main impacts, risks and opportunities

BB Foundation (Strategy)

16, 17

Ethics and Integrity

102-16 Values, principles, standards and norms
of behavior

BB Foundation (Strategy / Ethics and
Transparency)

16,17

102-17 Counseling mechanisms and ethics
concerns

BB Foundation (Engagement and Dialog)

16,17

102-18 Governance structure BB Foundation (Organizational Structure) 16
102722 Co.mposmo.n SftnElel=s e aEles BB Foundation (Organizational Structure) 16
body and its committees
102-23 President of the highest aovernance The President of Banco do Brasil is the President of the Trustee Council.
bod 9 9 BB Foundation (Organizational Structure) The person does not hold the position of President of BB Foundation 16
4 and does not exercise an executive function in the Institution.
102—31 Rey|ew of economic, environmental and BTy r—
social topics
102-32 Rple of the highest governance body in Aot e Activity Resort
the sustainability report
BB Foundation does not offer its Directors any type of compensation,
advantage or benefit. The President and Executive Directors are
10735 Rermuireaicn selices =B SeucEtion (B8 Foureaien 2aesle) remunerated by the Grantor. The staff of BB Foundation is entitled 8

to remuneration for the positions to which they were assigned,
maintaining the relationship with the levels of functional responsibility
practiced by Banco do Brasil.
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Stakeholder engagement

102-40 List of stakeholders group

About the Report (Materiality Matrix)

102-41 Collective bargaining agreements

100% of BB Foundation’s employees are covered by the Collective
Bargaining Agreement for the category.

102-42 Stakeholder identification and selection

About the Activities Report (Materiality
Matrix)

102-43 Approach adopted by the organization
to involve stakeholders

About the Activities Report (Materiality
Matrix)

102-44 Main topics and concerns raised

Reporting Practices

102-45 Entities included in the consolidated
financial statements

About the Activities Report (Materiality
Matrix)

About the Activity Report

BB Foundation has no branches.

102-46 Definition of report content and limits
on material topics

About the Activities Report (Materiality
Matrix)

102-47 List of material themes

About the Activities Report (Materiality
Matrix)

102-48 Reformulations of information

None.

102-49 Changes in the report

About the Activities Report (Materiality
Matrix)

102-50 Time of the report About the Activity Report
) The 2020 Activities Report was approved by the Trustee Council on
102-51 Date of most recent previous report March 25, 2020.
102-52 Reporting cycle About the Activity Report
102-53 Contact for questions about the report | About the Activity Report
102-54 Reporting approach according to GRI Aseut he Ackiviny Reser
standards
102-55 GRI table of contents GRI Index

102-56 External assurance

GRI 103 | 2016 Management Approach

103-1 Explanation on the material theme and
its limits

About the Activities Report (Materiality
Matrix)

There was no external verification for the Report.
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Material themes

Humanitarian aid/social assistance (emerging causes)

103-2 Management approach and its Humanitarian Aid ‘ ‘ B ‘ 16
components
103-3 Assessment of the form of management | Humanitarian Aid ‘ ‘ - ‘ 16

Ethics and transparency

B2 Meragshmisi efp oiczch avells BB Foundation (Ethics and Transparency) - 16
components

103-3 Assessment of the form of management | BB Foundation (Ethics and Transparency) - 16
2o e eehe e Cents BB Foundation (Ethics and Transparency) - 16
corruption policies and practices

205-3 Confirmed cases of corruption and o There were no cases related to corruption against the organization and/ B 16
actions taken or its collaborators in 2020.

Diversity, equality and inclusion

OB i EnEgEmentErppeaan el fits Diversity, Equality and Inclusion - 17
components

103-3 Assessment of the form of management | Diversity, Equality and Inclusion - 17
G4-DMA Engagement of affected stakeholders Sy Soueltsend induaien B 7
(NGO1)

G4-DMA Gender and diversity in programsand | . . . ) -

Seects (\EOA) Diversity, Equality and Inclusion 5

Socioenvironmental responsibility in programs and projects

) 1,2.,5, 8,
103-2 Management approach and its Main Outcomes B 10, 11.12,
components
15
1,2,5, 8,
103-3 Assessment of the form of management | Main Outcomes - 10, 11, 12,
15
304-2 Significant impacts of activities, ) 2,11,12,
) L . Main Outcomes =
products and services on biodiversity 15
412—3 Investment agreements and contracts Main Outcomes ~ 8
that include human rights clauses
413-1 Programs or projects with involvement
of the local community, impact assessments, Main Outcomes -
development programs
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Material themes

Social tecnology

2,3,4,5,

103-2 Management approach and its . . ~ 6, 8,10,

components Main Results (Social Technology) 113, 15,
16

2/ 3I 4[ 5/

. . 6[ 8[ 10[

103-3 Assessment of the form of management | Main Results (Social Technology) - 1113 15
16

Social investment articulation

1,2, 34,
103-2 Management approach and its Siners iies sl Relstions 5,6,8,
components 10, 11, 12,
15
12,34,
. . 5,6, 8,
103-3 Assessment of the form of management | Partnerships and Relations 10,11 12
15
1,2,3,4,
G4-DMA Monitoring, evaluation and learning ) ) 5,6, 8,
(NGO3) Partnerships and Relations 10,1112,
15

Specific contents - GRI standards

Economic Performance

201-1 Direct economic value generated and

distributed ‘ Main Outcomes ‘ ‘ - ‘ 8

Indirect economic impacts

203-2 Significant indirect economic impacts ounekETen) 12,15

BB Foundation (The People of BB ‘ ‘ ~ ‘ 4,10, 1,
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Specific contents — GRI standards

Employment

BB Foundation (The People of BB

401-1 New hires and employee turnover T = 8

401-2 Benefits granted to full-time empLoyees 8 Feumditan (Tha Fassle o5 BE

that are not offered to temporary or part-time . = 8
Foundation)

employees

401-3 Maternity and paternity leave 8 et mekiion (1ae Meeple aileis = 5

Foundation)

Training and Education

404-1 Average hours of training per year for BB Foundation (The People of BB

employees Foundation) B 22, 10
404-3 Percentage of employees receiving BB Foundation (The People of BB B 4510
performance analysis Foundation) n

Diversity and Equal Opportunities

405-1 Diversity in governance bodies and BB Foundation (The People of BB

employees Foundation) - 4,5,10

Non-Discrimination

406-1 Discrimination cases and corrective L We did not receive registration of discrimination cases at BB Foundation ~ 16
measures taken. in 2020

Complement of sectoral content - NGO
G4-DMA Gender and Diversity (NGO4) Diversity, Equality and Inclusion - 5

G4-DMA Financing sources per category and
five largest donors and monetary value of their | Our main partners in 2020 - 17
contribution (NGO8)

G4-DMA Feedback mechanisms and employee
complaints, and their solution (NGO9)

BB Foundation (Engagement and Dialog) - 16,17
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